Planning a Health Fair

For additional information on planning a health fair in your community, please consult the Health & Enrollment Fair Planning Guide available at www.coveringkidsandfamilies.org/communications. 

Your coalition may want to hold a health fair to bring together schools, health care providers, hospitals, free clinics, local health departments, and other organizations to provide free medical screenings, immunizations and other health-related services for members of the community. During the health fair, you can work to enroll uninsured children in the State Children’s Health Insurance Program (SCHIP) or Medicaid. When parents or guardians inquire about children’s health care coverage, it is also a great opportunity to inquire about their insurance status and, if appropriate, explain the adult coverage available to them.

The first step in your planning is research. Check in with groups and hospitals that regularly sponsor health fairs and find out if they have a health fair scheduled or would be interested in sharing responsibilities to stage one.

The specific goals of the health fair are to:

· Enroll eligible uninsured children and adults in public health care coverage programs

· Provide medical screenings and health services to those who need them

· Provide tips on health and wellness

Potential health fair participants include:

· School personnel (if health fair is at a school)

· Health care providers (e.g., doctors, nurses, dentists, etc.)

· Hospitals

· Clinics

· Community health centers

· Local organizations

· Uninsured families and children

A health fair should ideally be held at a large school, a centrally located hospital, a community health center or a medical facility that is equipped to handle booths and foot traffic. Other possible sites include a shopping center or mall, store parking lot (weather permitting), or any other large venue that is accessible to the health care community and the general public. To accommodate the schedules of working families and individuals, the health fair should be held on a weekday from approximately 7:00 a.m. to 7:00 p.m., or on a Saturday. Depending on your local weather, it may be necessary to identify venues with adequate indoor space to accommodate large crowds.

Depending on the size of the venue and the number of organizations and health care providers participating, a successful health fair might include: 

· On-site SCHIP and Medicaid enrollment for children and adults

· Free immunizations for children and families

· Free medical screenings or testing for:

· Oral health

· Vision

· Hearing

· Nutrition

· Scoliosis 

· Body alignment

· Stress

· Blood pressure

· Foot care

· AIDS awareness and prevention

· Teen pregnancy prevention

· Prenatal care

· Diabetes awareness and prevention

· Asthma program information

· CPR demonstrations and class sign-ups

· Exercise information or demonstrations

· Free risk factor checklists, preventive care information, information on health-related services available in the community, and how to obtain follow-up care 

· Fun activities for children (e.g., face painting, clowns, etc.) 

· Food and refreshments

To host a successful health fair, coalition members will need to:

· Establish a health fair planning committee

· Identify and secure a location accessible to the disabled, equipment deliveries, medical staff and other staff/volunteers

· Ensure that a sufficient number and variety of health screenings and related services are available

· Promote the events through participating organizations and directly to the public through flier distribution, school newsletters/summer school fliers, community calendar listings, etc. 

Engaging the Media in Your Health Fair

Local health fairs provide compelling visuals for Covering Kids & Families stories and offer opportunities for effective feature stories. You will want to focus the media on how important SCHIP and Medicaid are to the well-being and livelihood of local families. Offer reporters opportunities to interview families with children enrolled in the programs along with local health care providers. If your health fair is at a school, you may want the school’s principal, superintendent or a school board leader to discuss the relevance of health and health care to learning. As always, you will want to select your spokespersons with care and provide media training. You may wish to have a media table at the fair with spokespersons available throughout the day.

Below are tips for engaging the media in your health fair activities. For more information on any of these media outreach activities, see the Media Outreach or Media Templates sections. If you are hosting the health fair at a school, be sure to involve your school system’s communications director in your media planning. 

· Promote the event in advance through television, radio, newspaper, community calendars and school communications outlets. 

· Ask reporters who cover health and metro news to attend.

· Alert photo editors to the photo opportunities available.

· Explain the range of coverage opportunities to local television producers. These include preview stories on early morning news shows; live reports during noontime newscasts; live reports during “Live at Five” newsmagazine programs; and summation stories during the nightly and evening news. Keep in mind that each of these shows, although broadcast by the same local network, may involve a different producer. 

· Offer radio reporters opportunities to report live from the event, or offer them sound bites recorded during the event.

· Offer to have an on-air television reporter take part in the health screenings offered at the fair in order to demonstrate the value of health care coverage.

Timeline for Planning a Successful Health Fair

More Than Two Months Before the Health Fair

· Assemble a list of coalition members to serve on the health fair planning committee. Be sure to include all necessary stakeholders, such as direct service organizations (e.g., schools, clinics and community health centers), health care providers (e.g., doctors, nurses, dentists, pharmacists), and prominent representatives from national and community organizations that are involved in the issue of children’s health care coverage. 

· Find out if a group or hospital is already planning a health fair during the Covering Kids & Families Back-to-School Campaign. Or, consider approaching one school, community health center, hospital or family of hospitals to act as the host sponsors and share responsibilities for planning the health fair. 

· Invite prospective members to a planning meeting.

· Begin tailoring the Covering Kids & Families template PowerPoint presentation for your first meeting.

· Host a kick-off meeting for all those who will be involved in planning the health fair. 

· Create a contact sheet of all planning committee members, including work, home and cellular telephone numbers as well as e-mail addresses. Distribute this contact list to all committee members and anyone serving as a spokesperson.

· Brainstorm possible event locations. NOTE: This is a good time to discuss budget and funding issues with your planning committee.

· Consider establishing working groups to manage portions of the event planning, such as:

· Site logistics – Set-up/clean-up, equipment rental, volunteer management, floor plan

· Publicity – Press pitching and list creation, media training for participants, etc.

· Participant recruitment and management – Solicitation of organizations providing services and information

· Promotion and crowd building – Building community attendance through signage, grassroots outreach and pre-event media coverage

· Attendee services – Check-in, information booth with materials on follow-up care, etc.

· Set schedule for regular (e.g., weekly or biweekly) meetings or conference calls.

Eight Weeks Before the Health Fair

· Create and narrow a list of possible venues for the health fair. Look for a large-scale, centrally located site where signage can be easily seen and large crowds can be managed. Consider a location convenient to both the media and community members.

· Create and narrow a list of possible event dates and times. If considering an outdoor site, select a rain date.

· Visit each possible location and meet with location representatives to discuss core event components. Be sure the location has enough power sources for booth participants.

Seven Weeks Before the Health Fair

· Begin to identify possible organizations and health care providers to host booths at the health fair.

· Select the health fair venue.

· Select the event date and time. Ideally, it would be held during the Covering Kids & Families Back-to-School Campaign time frame.

· Identify all possible costs related to the event, such as equipment rentals (i.e., tables, chairs, signage, power, etc.), and set budget.

· Create a fact sheet outlining planned events and information on available low-cost and free health care coverage for children and families.

· Draft invitation letters for organizations that you would like to participate.

· Discuss any fundraising needs with the planning committee.

Six Weeks Before the Health Fair

· Actively recruit participants. Try to obtain a variety of services, such as enrollment in public health coverage programs, screenings, risk factor checklists, preventive care information, fun activities for children, exercise information and/or classes, nutrition education, etc.

· Order or print Covering Kids & Families materials to be used during and in the promotion of your health fair.

· Designate spokespersons to attend the health fair and speak to the media.

· Return the completed Covering Kids & Families Back-to-School Campaign participation form.

Five Weeks Before the Health Fair

· Meet with representatives from the event venue to clarify: site layout, insurance needs, date of event, time needed for clean-up and set-up, any security guidelines to be followed, point of contact during the event, unforeseen fees, power needs, restroom locations, etc.

· Begin drafting media materials, including the news advisory, local resources for the uninsured, etc. (See Media Templates.)

· Finalize the list of participants. Review the list to ensure that a range of basic services and health care information is provided.

· Determine follow-up services for uninsured participants in case any medical problems are uncovered during the screenings. 

Four Weeks Before the Health Fair

· Finalize contracts with any possible vendors, such as event venue, equipment rental company, printers, transportation, etc.

· Assuming all participants are confirmed, finalize the basic media materials, such as the press fact sheet, community calendar listing, news advisory, etc. (See Media Templates.) 

· Schedule a date for representatives from each participating organization to walk through the site.

· Send official confirmation letters and kits to all participants with details of the event, such as suggested arrival time, set-up instructions, key messages for the event, contact information, power availability, parking, etc.

Three Weeks Before the Health Fair

· Compile descriptions of all organizations involved in the event and the services they will be providing.

· Create a PSA script to be sent to local radio stations encouraging attendance at the health fair. (See Media Templates.)

· Tailor the community calendar listing to be sent to local newspapers. (See Media Templates.)

· Send out community calendar listings and PSA scripts to appropriate media contacts. Make follow-up calls. (See Media Templates.)

· Print fliers to be posted throughout the community and sent to each participating organization for distribution. (See Event Templates.)

Two Weeks Before the Health Fair

· Finalize the press kit contents: 

· Get approval from all appropriate planning committee members. 

· Finalize information on all participants.

· Finalize the health fair layout and make copies for all participants and volunteers. Make sure the floor plan is to scale and includes: entrances, exits, information booths, restrooms, power sources, and booth numbers or names.

· Send last-minute details and fliers to all participants for them to distribute.

· Post fliers promoting the health fair throughout the community, including local schools, recreation centers, libraries, clinics, hospital emergency rooms, pharmacies, stores and businesses. 

· Create a “day of event” checklist. Run through all the steps that need to happen on the day of your event. Make sure that you have the staff and materials on hand to make things happen.

One Week Before the Health Fair

· Walk through the event venue with the venue representative to confirm any specific participant requests such as power, a certain booth location or extra equipment.

· Confirm arrangements and details with all vendors.

· Have plenty of signage at your event. If there is a walk from the parking lot to the event site, make sure it is clearly marked so that participants and reporters do not get lost and show up late and frustrated.

· Assemble press kits with information on enrolling in health care coverage programs, a listing of the day’s activities, press fact sheets, planning committee member descriptions, Covering Kids & Families media materials, etc. (See the Media Outreach and Media Templates sections of the kit for more information.)

· Buy film or disposable cameras to document the event. Consider assigning a planning committee member with few event-day responsibilities to photograph the health fair. You may want to use the photos in a newsletter, as a thank you for speakers or to show a potential funder your organizing success. 

· Assign planning committee members specific duties for the day of the event. Assignments may include:

· Set-up/tear-down

· Volunteer management

· Parking/security

· Participant check-in and assistance

· Attendee check-in

· Information booth staffing

· Follow-up information

· Create a full-day timeline for the day of the health fair with committee member and volunteer assignments, times, responsibilities, and contact information. 

Week of the Health Fair

· FOUR DAYS PRIOR TO EVENT: Fax news advisory; make follow-up calls to your media contacts; and contact the local Associated Press daybook editor. (Refer to the Media Outreach and Media Templates sections for more information.)

· FOUR DAYS PRIOR TO EVENT: Schedule pre-event media interviews for spokespersons. Consider assigning committee members to do interviews on various local radio stations during morning and evening drive times.

· Send volunteers throughout the community to promote the event and encourage attendance.

· DAY BEFORE EVENT: Place reminder calls to all media contacts. Resend the news advisory.

· NIGHT BEFORE EVENT: Schedule final planning meeting to run through last-minute details.

· MORNING OF EVENT: Check in with media contacts to confirm attendance.

Week Following the Health Fair

· Send thank you notes to all participants, volunteers and sponsors. (See Event Templates section.)

· Make sure all rented equipment has been returned.

· Track media coverage and update media lists for future use. Send copies of all clips and tapes to the Covering Kids & Families Communications Team for inclusion in the final Covering Kids & Families media report. Fax materials to (202) 338-2334 or e-mail them to your Communications Team campaign contact.

· Organize folders, contact lists and notes to file for future use.
